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       WEEK 3 

    Creative Brand Strategy






1

Your Name: Kyleigh Way


Section 1. Creative Brief 


1. What is your specific Creative Brief?  (Be sure to review How To Create A Successful Creative Brief, Upwork and examples provided in FSO.)

Be specific and brief for the following as it relates to your new brand identity: Background, Objective, Message, Distinguishing Characteristics, and Creative Considerations/Mandatories.
1. Add Your Brand Positioning Statement (from Brand Strategy Canvas)
2. Define the scope of the project and what you want to accomplish.
3. What is your brand strategy? What are your brand goals? (from Brand Strategy Canvas)
4. Define your deliverables you will need (examples: logo, images, social media graphics, file formats, etc.)
5. Include the details on the tone, message, style. Provide any other factors or requirements that might affect the creative direction.
6. Provide the timeline if you have specific requirements. 
Not required.
7. Budget. If you have a set budget and any specific project costs include here. Not required.

     








Section 2. TRADEMARK: Pursuing Strong Brand 

1. What are the two best options for the brand name? What are the strengths and weaknesses of each brand name? Explain in detail.
     

2. Have you searched for the names and all variations on USPTO.gov and on the Internet? What testing and other research have you done to ensure the success of this brand name? What results did you find? How did this impact your decision? Are the names protectable? Why or why not?  Attach screenshots from TESS and any other applicable Internet searches.
     

3. What categories do the names represent in terms of USPTO protection? (Fanciful, Arbitrary, Suggestive, Descriptive, Generic) If there’s more than one included – explain in detail.
     

4. What will be the domain name strategy and what is the specific domain name you would use? Are there any other domain names that are similar? Provide a well-researched response. Be sure to research and discuss these options. Identify the specific URL you would use. Attach screenshots of your domain name strategy from a domain name reseller (GoDaddy, Google Domains, etc.)
     



SECTION 3:  Brand Identity  

1. Provide at least two different logo concepts of the visual brandmark solution for one of the new brand name options and include logo description, font choice, color theory and selection, and any specific details on the overall visual brand identity. 

Be sure to provide two different logo concepts AND a logo description for each. 

Copy and Paste two examples into this document. 

     









2. Show your best choice for your new logo concept from above and show with your new tagline included as part of the new brandmark. 

     




3. Which hashtag(s) would you use? Provide 3-5 options.

     



 


4. Define your corporate culture by writing your core values as you might communicate on your company’s website. Also, provide details on one corporate culture tactic that specifically defines how you would implement one of your core values for your employees.

     







5. Provide your mission or mantra (Should be different than your tagline.)


     



Rubric
The Creative Brand Strategy will be graded by the following criteria: 
Conducts Research and provides a detailed creative brief including the creative strategy and includes the brand promise. (10 Points)
Evidence of creating two options for the company name and domain name strategy and also reviewing the article, Pursuing Strong Brand, online and class materials and includes any references in a Word document and indicates the proper category for trademark protection (20 Points)
Conducts brand identity research and brand messaging research through USPTO and online resources to answer the questions. Provides research as indicated. (10 Points)
Provides two original, well-developed concepts or designs of the visual brandmark solutions for the new option including logo, font, color, and overall visual brand identity. Provides a mock-up and description for each.  (30 Points)
Completes a thorough brand naming and messaging solution including corporate culture, mission/mantra, and tagline/hashtags. Includes evidence of reviewing the materials and includes any references in a Word document. (20 Points)
Professionalism – Follows directions by completing assignment requirements and includes all required materials on the submission document and the class presentation.  (10 Points)
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